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BACKGROUND 
Induron primarily competes against the coatings industry’s proverbial 800-pound gorilla.  

 
The central competitive advantage we uncovered in our background research was Induron’s 

emphasis on relationships over sales. Unlike the competition, they don’t always recommend the 

most expensive paint alternative—regardless of a job’s needs. They’ll actually tell if you don’t need 

to paint. And when something goes wrong, they don’t reflexively blame the painters. 

 
Since their product quality is a given, we developed a messaging strategy underscoring Induron’s 

“customer first” philosophy—without overtly attacking the competition’s known weaknesses. At the 

same time, we re-positioned Induron as not merely a paint supplier, but rather a trustworthy coating 

Support System. 

 



 

 

 

 

 

 

 

 

 

 

BRANDLINE  

Look Beneath The Surface. 
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WEBSITE BEFORE 

  



WEBSITE AFTER (2009) 
Note “fold-down” corner at top right 

 



WEBSITE 
“Fold-down” corner when moused-over 

 



WEBSITE 
Pop-up testimonial 

 



TRADE SHOW BOOTH  
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205-873-1105 
hare@harebrains.com 

 


